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Examining the Relationship Between Form and Brand and Its Impact on the
Audience(Case Study of Coca-Cola Brand)

Abstract

This article examines the relationship between form and brand and its impact on the audience using examples from the Coca-
Cola brand. In today's competitive world, brands must not only enhance the quality of their products and services but also
create distinction through attractive and unique designs. The main issue is how form design and packaging can contribute to
shaping the mental image and brand preference among audiences. The research methodology includes data collection, data
analysis, visual content analysis, and a review of previous studies, employing a quantitative approach. Initially, by reviewing
the research background and related sources, a model based on various categories of artistic form was presented. This model
was then evaluated in areas such as methods for examining the relationship between form and audience, data collection methods
from audiences, and analysis of the obtained data. The results showed that artistic form significantly influences audience
attitudes and reactions and can stimulate their emotions and creativity. The purpose of this research is to analyze the role of
visual form in creating communication and attracting audience attention, and to examine the impact of form on audience
perception of the brand and its role in fostering loyalty and positive interactions with the brand. Key findings indicate that the
visual form of the Coca-Cola brand plays a crucial role in identifying and differentiating this brand from competitors and
directly influences consumer perception and behavior. The conclusion is that a strong and coherent visual form can help build
brand identity and increase customer loyalty. The findings of this research suggest that attractive forms aligned with brand
identity can enhance brand image, increase audience attention, and create positive and lasting experiences. The conclusion of
this study emphasizes that attention to form in the branding process can be used as an effective tool in attracting and retaining
audiences.

Keywords :Brand, form, Coca-Cola, audience.
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